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The Importance of SNS in Aesthetic Medicine
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BAbstract

Today. social media have become an indispensable part of marketing and branding for aes-
thetic medicine. SNS is an indispensable tool for before and after photos as well as for in-
‘creasing the brand equity of the clinic.

However, the number of beauty clinics continues to increase every year, and there is al-
ready an oversupply in urban areas, and marketing using SNS is saturated. | would like to
provide feedback on the importance of SNS and introduce effective ways to use it.
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